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Zusiness economics and quantitative methods;

 Introduction to Statistics:
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Presentation of Data: ;
Tabular and Diagrammatic Presentation of Data:
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Measures of ¢ Wwv-mm(ﬂﬂwhmdwelshudkmedhnmdmm
Measures of Dispersion ~absolute dispersion (range Deciles, Percentile, quartile deviation, mean deviation
: )

Relative dkppm (co-efficient of Quartile-deviation, co-efficient of mean deviation, co-efficient of
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~ORRELATION & REGRESSION ANALYSs
Shhall sample test - T-test, f-test and chi-square test,

how and for whom to proguce.
and opportunity cost,
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